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I was born in 1987. Already 20 years growing up in Belgium, studying, having fun and, most
important to me, learning music! My parents both come from Vietnam but they didn't k now
each other until they arrived in Belgium. I sometimes think about what my life would have been
like if they had met in Vietnam. But it isn't so and I wouldn't wish my life to be different. All the
same I do know a bit about Vietnam. Cooking at home is still Vietnamese most of the time. I can
understand a few words in Vietnamese and my family used to perform traditional songs and folk
dances at Chinese New Year. At the same time, I live and think more like a Belgian. For example,
I like to eat chocolate (a bit more than I should...) or to have a beer with my friends. Anyway
these two cultures are integral parts of my personality. The more time goes by, the more certain
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Tell me all about this name, that is difficult to say.
It was given me the day I was born.
Want to know about the stories of the empire of old.
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My eyes say more of me than what you

dare to say.

All T know of you is all the sights of war

A film by Coppola, the helicopter's roar.

One day I'll touch your soil.

One day I'll finally know your soul.

One day I'll come to you.

To say hello... Vietnam.
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LTV E7, You know what? We also have a saying "as sharp as Sony" to
describe the beauty of a person .Another a fun fact I want to tell you:
about 2 decades ago, "Honda" was the common name of all the
motorbikes in VN, we didn't call it "a motorbike", we called it "a Honda".
It's because Honda motorbike was the first and ony motorbike brand used
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the Hallyu wave has entered VN, Korean products easily catch people's attention because
they are very fashionable and satisfiy the consumers' taste. It's easy to understand, when
people watch a Korean film, they tend to choose the products like the characters. The spread
of Korean film and music has lead to the spread of Korean brands, such as Hyundai, LG,
Samsung, HALUIR N FLOFHZFORTEHO 2 TWEHA L, FERENXZZ2WNET,
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37 EHABMNE L WA 0 EF 9 & 3reasons above explain why Japanese products are losing the
competitiveness in comparison with other competitors. For more details, I would like to give you
information about revenues of Japanese, Chinese and Korean electronic products in Vietnam's market.
Japan, which has 4 big brands: Sony, Panasonic, Toshiba, Sharp has the same revenue as Korea, which

has just 2 big brands: Samsung and LG, which means that Japan's competitiveness is half of Korea's.
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